
communication

from research to action training & piloting

GOAL

spreading an inclusive culture

through self-produced communication 
initiatives aimed at disseminating

and exploiting the project results

TOOLS

SERIAL DRAMAS AS MEDIA LITERACY TOOLS

	– the pedagogical triangle

combining text, media literacy and gender issues,
this model enables students

to explore gender topics critically,
starting from narrative content

	– one scene, one sequence, one issue

a focused approach to teaching gender,
adaptable to different contexts

through a “case-neutral” framework

that blends media literacy

and gender education

about the project
AIMS

	– to tackle gender-based stereotypes that create gender inequalities

	– to empower young adults to create audiovisual products

that convey positive messages of inclusion

ACTIONS

	– investigating the production and narrative strategies

underlying the representation of gender-related issues

in serial dramas

	– understanding the influence of serial dramas on young adults’ 
awareness of/engagement with gender-related issues

	– developing an educational toolkit to use serial dramas

as a teaching tool on gender-related issues

	– providing guidelines and policy recommendations

addressing eu and national institutions to enhance media literacy

in school curricula

COUNTRIES

TARGET GROUPS

high school students | teachers and trainers

creative and cultural industries

academic scholars | policy makers

general public

CONSORTIUM

PRINCIPAL INVESTIGATOR

marica spalletta

m.spalletta@unilink.it

knowing & understanding

FOCUS GROUPS WITH HIGH SCHOOL STUDENTS

	– stereotypes: from rejection to acceptance

students are highly aware of gender stereotypes

spread by serial dramas. some reject them,
others accept them if reflecting real-life experiences

	– authenticity vs. forced inclusion

students appreciate when diversity is embedded naturally

in the plot, without moralizing or delivering lessons

	– social impact, personal distance

serial dramas are perceived as drivers of social change,
yet students resist direct personal influence,
quoting various mediating factors

SURVEY ADDRESSING HIGH SCHOOL STUDENTS

	– serial lives and glocal habits

serial dramas are part of teens’ everyday lives. shaped by platform 
algorithms and peer influence, their consumption reflects

broader explorations of identity and social issues

	– high awareness vs. low engagement

while students acknowledge the social relevance of gender issues,
their personal interest remains limited, leading to low participation

in gender discourse, both in school and beyond

	– a matter of emotional influence

the perceived influence of serial dramas on gender topics is mostly

emotional, reinforcing existing views more than changing them

SERIAL DRAMAS’ CONTENT ANALYSIS

	– liberal approaches to homosexuality

and coming-out-scenes

popular narrative integration

of diverse sexual orientations contributes

to naturalising discourses on gender and sexuality

	– critical approaches to toxic masculinity

from the problematic construction of alpha-male,
to the “bro-mentality”
and the aestheticised violence

	– negotiated approaches

to stereotypical representations

depiction of unconventional female characters

and constructive inclusions

of transgender or non-binary identities

MIXED 
METHODS

APPROACH

IN-DEPTH INTERVIEWS WITH CCI

	– fragmented youth audiences

there’s no single “youth” audience

and audiovisual media often struggles to capture this complexity

	– authenticity vs. industry constraints

professionals seek real stories

but commercial demands often interfere to reach broader targets

	– inclusive representation needs process

it requires experts’ input and youth participation

within the writers’ rooms

SEMI-STRUCTURED INTERVIEWS WITH TEACHERS

	– serial dramas as generational bridge

teachers use serial dramas to open up discussions with students,
fostering mutual understanding across generations

	– personal engagement vs. institutional gaps

teachers are willing to address gender topics,
but lack formal training and institutional support

	– potential meets resistance

barriers like copyright, lack of resources and parents’ resistance

limit implementation of serial dramas as a teaching tool

THE GEMINI E-PLATFORM

	– goals

raising young adults’ awareness of gender-related issues

and engaging them as gender equality ambassadors in their daily lives

by providing high school students and teachers

with tools for a deep analysis of gender-related issues

through the lens of serial dramas

	– the educational toolkit

unit 1: recognize the most recurrent gender stereotypes

and detect how serial dramas deal with them

unit 2: learn the basics of serial dramas’ languages and formats

unit 3 & 4: approach the writing and narration techniques of serial dramas

SCREENWRITING CONTEST

participants

12 high schools

from italy, bulgaria and ireland

the winning script

mismatch: beyond the rules

liceo  lucio anneo seneca, roma

istituto san giovanni battista , roma

dissemination & exploitation

PUBLICATIONS & CONFERENCES INTERNATIONAL FINAL CONFERENCE

	– participants

2 keynote speeches

roundtable with cci and civil society

contest award ceremony

15 parallel sessions

58 papers

106 scholars and professionals from 13 eu countries

41 high schools’ teachers and students

	– communication some campaign

#geminiscapes2025 official hashtag

pre-event promotion, real-time coverage,
and post-event dissemination

18k viewers

	– exploiting

special issue of mediascapes journal

upcoming book

young adults, gender issues

and serial dramas.
research-action approaches

to consumptions, patterns 
and teaching

in the european mediascapes

edited by marica spalletta,
kim toft hansen

and valentina re

edinburgh university press

2026

THE GEMINI OBSERVATORY
ON GENDER EQUALITY & DIVERSITY
IN AUDIOVISUAL MEDIA

	– goal

promoting and disseminating research on gender equality, inclusion,
and advancing diversity in the audiovisual sector

	– academic collaboration

joint research initiatives with international and national projects 

	– professional network

collaborations with creative and cultural industries,
audiovisual professionals and civil society organizations

	– dissemination activities

research reports & public events

numbers

kpis: over 88k

[visits | visitors | reach | views]

2 newsletters

39 gemini shorts

8 short digital videos

numbers

12 scholarly contributions on journals and books

34 presentations at academic conferences

2 gemini panels [media industries conference 2024 + ecrea 2024]

10 upcoming presentations in national/international conferences

take a look

at the winning teaser

and the finalist ones

go to the

website


